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Purchasing Power

This exotic show suite gives retail tenants of one of Causeway Bay’s
major shopping centres a peek into their possible future

TEXT: STEVEN OBROVAC PHOTOGRAPHY: JOSEPH CHEUNG
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The vast majority of designs are not impervious to
the passage of years. Lifestyles, expectations and
needs change over time, and what was state-of-
the-art yesterday eventually begins to look

unappealingly tired, or plainly inadeguate. With

their success or failure being subject to the fickle
tastes of consumers, retail interior designis tend to
wear out their welcome especially quickly.

One local shopping landmark that has
recognised the need to evolve their 'customer
experience’ is Causeway Bay's World Trade Centre
(WTC). Now poised on the brink of a top-to-

bettom renovation of everything from its internal
layout to its external appearance to its name, the
building's owners are paving the way for their
tenants to make the same leap with a 'show suite’
demonstrating some inspirational ideas about the
near future of retail design. Leading the project
was Andy Tong, managing & design director at the
Hong Kong-based Andy Tong Creations. "Having
done several projects for the owners, Sun Hung
Kai, over the past five years, | was really happy to
take on this challenge," he says.

Although the show suite would give Tong a

chance to indulge in some truly creative thinking,

there were a few praciical considerations to deal
with before his ideas could be expressed. Time
and budget were two of them, and the nature of
the space itself was another — in spite of having
to accommodate a flowing progression of several
distinct environments, the show suite would be
built in a somewhat constricted 357 sg-m, L-
shaped volume on what formerly was one of the
WTC's office floors. A few brainstorming
meetings later, Tong and his team hit on a

formula that would create retail space simulations

that were not just innovative, but compact by
their very nature. Convergence was the key: the
'shops' inside the show suite include a food
court/music room, a cosmetics counter/tea
room/spa, a CD/ootwear outlet, a lounge/game
arcade, and a 'DIY" jeans store

Visitors enter the space through a tunnel-ike
corridor featuring underfloor display monitors and
silkscreened barcodes emblazoned onto vertical
tempered glass partitions. “We call it the ‘Barcode
Tunnel', and it tries to put across the idea of
Causeway Bay being a hardcore shopping area —
a kind of paradise of consumption," says Tong

Presumably now in the correct state of mind,

visitors are then funnelled into a simulated lift

an uplit liquid layer sandwiched beneath a flexible

transparent floor. The lig expands or contracts
into random, amoeba-like shapes as it reacts to the

footsteps of the lift's occupants.
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above Customers perch on a central seating feature shaped like a
hi-fi speaker in the show suite's autornated 'food court’ opposite
page, clockwise from top The lounge area features a ribbon-like
bar counter and wine bottles suspended from an overhead rail »
The 'jeans store' concept aliows customers to personalise their
purchases via a sequence of automated stations » Visitors enter
the space via a 'Barcode Tunnel', symbolising Causeway Bay's
frenetic retail-drven character

Exiting the lift brings one to a futuristic, round-
cornered volume representing a food court. Tables,
chairs and service counters are notably absent
from this ultra-clean, polar white space: instead, it
functions like an automat, with customers
purchasing hot dishes from vending machines
flush-mounted into the walls, and then perching
upon a central seating feature that looks exactly
like a massive upturned hi-fi speaker. "A
continuous-loop video is projected onto the raom's
blank wall, and you can change the soundtrack
just by waving a hand over the corners of the

'speaker'," Tong points out

Considerably warmer in nature is the next
space, a combination accessories shop and spa/tea
room. The former consists of a stainless steel-
fronted counter with light glowing out from floral
silhouettes cut into its surface. Running the length
of the countertop is a segmented steel conveyor
belt used as a constantly moving product display
— a concept borrowed from sushi restaurants. The
'spa’ consists of an abstract mosaic sculpture at
the opposite side of the roem, incorporating

moodily illuminated water ponds, integrated video

displays of candles and seating into a one strikingly
naturalistic form

The CD/sneaker shop that follows is perhaps the
most unusual of the lot. Very much in the vein of a
'box within a box’, its floor, walls and ceiling are all
paved with rear-illuminated CD boxes behind sheets
of tempered glass. Only the monolithic ceiling-
mounted listening station and cantilevered sneaker
display interrupt the space's astonishing
homogeneousness. “Although it is dimensionally
very small, visually the space doesn't appear to have
any limits,” observes Tong, though he admits that
“The effect would be even better if we could have
made the space bigger”. Next in the sequence is a
lounge/games area defined by a lipstick-coloured
counter that shoots across the width of the volume
like a ribbon. Nearby is a DIY jeans shop whose open
layout consists of a pair of linked crcles. The process
of choosing, customising and purchasing jeans here
is fully automated, with customers inputting their
preferences via a series of wall-mounted stations
before receiving the finished product

Sadly, the chances that we'll see any of the
show suite's more exotic concepts make the
transition to retail reality are exceedingly slim. But
Tang points out that most of his team’s ideas
would need minimal additional development
before becoming practical. So is there a possibility
that certain elements will show up within the
revitalised WTC? Watch this space...

Tong points out that most
of his team’s ideas would
need minimal additional
development before
becoming practical
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